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As part of innovation, we have
much to offer already now. But
what about to focus even more
on current social trends?

>‘ The Country

For Startups

Start-ups and spin-offs will
fundamentally affect our future
position in the world. We should
take them into account.

> The Country
\ For Smart
People

The Czech Republicis a country
that has a crucial place in the
future. It is time to show it to the
whole world.
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Every innovation begins in the
mind. That is why we must actively
promote investment in the
research and development.

A

The Czech Republic should clearly
be more online. Smart infrastructu-
re will fundamentally affect the
lives of all of us.

>\ The Country

For Technology

Educational institutions must
focus on the creativity,
critical thinking and practical
use of knowledge.

2

Investments should not be
just about money. A clearly
added value is in the first
place is. It matters.

>

More patents equals greater
benefits for us and the whole
world. And we surely have much
to offer.

>

Construction system, logistics
and transport in the Czech
Republic need to be unified
and modernized at all levels.
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EDITORIAL

Dear Readers,

Czech-Chinese relations enjoy a long and rich tradition. Seventy
years ago Czechoslovakia was one of the first countries to recognise
the People’s Republic of China. Indeed, prior to this, interwar Czecho-
slovakia maintained diplomatic relations via a Prague-Shanghai line,
which provided benefits for the export-oriented Czechoslovak eco-
nomy. It is certainly symbolic that we are presently returning to the
traditions of these intensive relations.

Together with Czech companies and the Confederation of Industry
of the Czech Republic we warmly embrace the opportunity to partake
in the China International Import Expo trade fair. And it is a great ho-
nour for me to head the official Czech delegation. For the Czech Republic
to be a partner country at this trade fair serves as a confirmation of the
level that Czech-China relations have attained. The fair will enable us to
present ourselves at one of the most prestigious trade fairs of its kind.

The admirable Chinese economic boom and its gradual opening-up
to the world enables a wealth of opportunities for Czech business-
es. Both for traditional exporters and also for ambitious enterprises
seeking to expand into the Chinese market. Today, China has become
the most significant Czech export market in Asia. And the converse
is also true — that for Chinese entrepreneurs, the Czech market has
become the second most significant market of central and eastern
Europe. A willingness by China to continue efforts to transform its
economy, and to facilitate an integration with other dynamic markets

across Asia represents a trend that is also having a positive influence
on both the Czech and the global economy.

Thanks to the “One Belt One Road” initiative, which seeks to revive
the traditions of the legendary former Silk Road — and of which the
Czech Republic is an active member — the connectivity between Europe
and China continues to grow. The direct effects of this project could lead
to new opportunities for Czech companies in the fields of engineering,
transport and energy infrastructure, in the reconstruction and construct-
ion of energy and geological materials sources and facilities, in agricul-
ture, green technology, IT technologies, and in the field of aeronautics.

I am convinced that the China International Import Expo will
serve as a space to present the capabilities of our traditional Czech
industrial firms, as well as a number of interesting new commercial
projects, to both existing and potential Chinese partners.

Paying heed to quality communications between our Chinese
partners on a political level is an important component of my travels
to China. Indeed, trust, dialogue, mutual respect, and reliability in
Czech-Chinese relations serve as some of the basic tenets of our quali-
ty trading and investment relations, which have the potential of being
further consolidated in the future. In conjunction with the govern-
ment of the Czech Republic, our parliamentary and pro-exports-ori-
ented foreign policies can serve to assist in the future development of
thisrelationship. M
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CHINA INTERNATIONAL IMPORT EXPO

Czech exports into China
remain a challenge

The Czech Republic’s high-profile presence at the China International Import Expo (CIIE) will bring
a number of benefits to participating businesses, who hope to establish new ties with their Chinese coun-
terparts. And it is this factor of opening up doors to the Chinese market that the Ministry of Industry and
Trade took into consideration, in its role heading the Czech delegation, when deciding to gain partner
country status for the Czech Republic, thus enabling Czech firms to make presentations in China.

This year, the Czech Republic will be partici-
pating in the China International Import
Expo in Shanghai for the second time - al-
beit for the first time as a partner country.
What lies behind such a change?

Last years China International Import Expo
(CIIE) kicked-off with twenty heads of state in
attendance, including Chinese president Xi Jin-
ping and Czech president Milo§ Zeman. Such
high visibility at this event also brings additional
benefits, which can play a significant role at key
moments during the establishment of business
relations with Chinese partners. And it was this
factor of opening up doors to the Chinese market
that we took into consideration at the Ministry
of Industry and Trade (MPO) in our role heading
the Czech participation effort, when we decided
to gain partner country status for the Czech Re-
public, thus enabling Czech companies to make
presentations at the event. Our “Guest Country
of Honour” status is also notable because it has
only been awarded to 15 countries — in terms of
Europe, asides from the Czech Republic, this in-
cludes France, Italy and Greece.

You will be attending the CIIE — who else is
coming, and what will you be bringing?

We are planning two expositions — one in the
national section, and one in the commercial
section of the trade fair. The national exposi-
tion will span 256 m2 and will present the new
concept of: “Czech Republic: The Country for
the Future” which emphasises innovative solu-
tions and unique technologies. It will present
13 countries spanning the Czech automotive
and aeronautics industries, and the fields of
biotechnology, nanotechnology, optics, lasers,
and mechanical engineering. The national ex-
position will also present the Czech Republic in
terms of its tourism, agriculture, food produc-
tion, and education. The commercial exposi-
tion will span 120 m2 and will be situated in the
“Quality Life” hall. This exposition will feature
14 companies from the fields of glassmaking
and design. The Czech delegation is headed by
the Czech Speaker of the Chamber of Deputies
Radek Vondracek. Alongside representatives
from other state institutions, the delegation
also features an accompanying delegation of
figures from business, organised by the Confe-
deration of Industry of the Czech Republic.

Although trade between the Czech Republic
and China is on the rise, there is still a large
trade imbalance in favour of China. Which
fields of industry could be tapped to increase
Czech exports?

Opportunities in terms of the
Czech economy can primarily be
found in the combination of indus-
trial traditions, a strong research
groundwork, and considerable
business proficiency:.

The vast majority of European Union coun-
tries also have a negative trade imbalance with
China — albeit ours is ten-times smaller. After
factoring in re-exports, our position looks bet-
ter, but it still is far from ideal. And so exports
to China remain a challenge. Over the past five
years Czech exports to China have increased,
and last year attained a year-on-year increase
of seven percent. Our aim is to change the
negative trade imbalance by supporting Czech

businesses, including small and medium-sized
businesses, including their expansion into
other areas and provinces of China that are un-
dergoing industrialisation. A number of busi-
nesses will present themselves at the national
exposition at the China International Import
Expo in Shanghai. These include Meopta, Na-
figate Corporation, SKODA AUTO, Tescan, Pre-
ciosa, Ton and Petrof. Additionally, visitors will
be able to taste the output of traditional Czech
firms such as Budéjovicky Budvar, Becherovka,
Bohemia sekt, Marlenka and Hotické trubicky.
Meanwhile, the MPO, CzechTrade, CzechTour-
ism, Usti nad Labem Region, The Centre for
International Cooperation in Education (DZS),
and Czechlnvest will offer a range of services
“under one roof”.

Which export areas are already strong, and
which possess opportunities for growth?

The areas where Czech exports have found
long-term success are machinery and trans-
portation-related products, which account for
more than 17 percent of direct exports. Addi-
tionally, we export industrial and consumer
goods, and primarily automobile components,
pumps, switchboards, telephones, electrical
circuits, toys, prams and tyres. China is one
of the fastest-growing markets for aviation
products. This means that opportunities exist
for Czech companies from a variety of indus-
tries, including the construction and recon-
struction of airports, as well as radar systems,
supplying aircraft and training flight crews.
And despite the gradual decline in the use of
coal, potential still exists in terms of the min-
ing and extraction industries, in which the
Chinese government is supporting expansion,
primarily in underground mining. And one
should also not forget the energy industry —
China is the largest consumer of solar energy
in the world, and is currently also planning to
expand its nuclear energy industry.

In what ways can the Ministry of Industry
and Trade assist this “China-oriented” direc-
tion?

Significant support for businesses and entre-
preneurs is gained via official and specialised
participation by Czech companies at exhibi-
tions and trade fairs organised by the MPO

Karel Havlicek

Studied at the Faculty of Civil Engineering at the Czech Technical University in Prague (CVUT),
followed by studies at the Prague International Business School (PIBS). Gained a doctorate
at the Faculty of Business Administration at the University of Economics, Prague (VSE).

Since the turn of the millennium, Havli¢ek has served to advocate for the interests of
entrepreneurs, primarily in his role as a Chairman of the Board of Directors of the Czech
Association of the Association of Small and Medium-Sized Enterprises and Crafts of the

Czech Republic (AMSP CR).

In April 2019, Havlicek was appointed by the Czech prime minister to serve as the go-
vernment’s Deputy Prime Minister for Economics, as well Minister of Industry and Trade.
He was appointed to both functions by the Czech president on 30 April 2019. On that same
date, Havlicek resigned from all existing statutory and business posts in the private sphere

and departed the leadership of the AMSP CR.

Czech
Republic

The Country
For The Future

going through a period of unprecedented low
unemployment, in recent years Chinese in-
terest in investing in the Czech Republic con-
tinues to grow. According to Czechlnvest, in
2018, China was a significant investor in terms
of direct foreign investments with respect to
investment volume and the number of new
jobs created. While during 1993-2017 such in-
vestments reached CZK 6.67bn, in 2018 alone
we saw an increase of CZK 3.7bn.

Where do you see the opportunities for the
Czech economy in terms of China in the en-
suing years?

Opportunities in terms of the Czech economy
can primarily be found in the combination
of industrial traditions, a strong research
groundwork, and considerable business pro-
ficiency. Such reasons helped guide the for-
mulation of our “Innovation Strategy”, whose
goal is to promote an integration of these
elements. We want the Czech Republic to be-
come a country which becomes a symbol of
advanced skills and technologies that is able
to achieve success even in the most challeng-
ing global markets.

Is there any point in setting quantitative
goals, for example in terms of lowering the
trade imbalance, or are you emphasising
other priorities?

Businesses and the private sphere represent
the main force driving Czech international
trade. This is true both in terms of China and
in a universal sense. The priority of the MPO
is thus to create the best possible conditions
for Czech businesses and entrepreneurs both
at home and abroad. For this reason, too, we
adopted our Innovation Strategy, and are also
working on a new Business Strategy for the

and CzechTrade. The CIIE trade fair is just one
such example. We are also expanding our in-
ternational support network via a new Czech-
Trade office in v Guangzhou, thus further sup-
porting Czech business activities in China, as

And, conversely, what is the position on
Czech investments in the Czech Republic?

Following the establishment of the strategic
partnership, investments have increased. And

Czech Republic. In terms of our relationship
with China, we are seeking — in a bilateral
sense, and also multilateral sense, via the EU
and WTO - to create the fairest possible play-
ing field with equal conditions for businesses

well as organising new trade missions.

despite the fact that the Czech economy is

and entrepreneurs. W
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CHINA INTERNATIONAL IMPORT EXPO

Trade and economic
relations between the
Czech Republic and China

This year we commemorate a very important anniversary in the Czech-Chinese relations. After the
proclamation of the People’s Republic of China on October 1, 1949, our country was among the first ones
in the world to recognize the new China. However, trade relations between China and former Czecho-
slovakia have a longer history than 70 years.

Already in the 1930s, companies from Czecho-
slovakia participated in construction of large
industrial projects such as breweries and sugar
refineries in China. The economic relations
intensified after the proclamation of the Peo-
ple's Republic of China. A significant number
of industrial projects were completed in China
during the 1950s. Thus, Czechoslovakia made
a significant contribution to the development
of Chinese energy production and other indus-
tries (e. g. thermal power plants, sugar refineries,
film laboratories, synthetic fibre plants, nitrogen
production and production of machine tools).
By the end of the 1980s, China ranked at the
10th-uth place among Czechoslovakias most
important trading partners, ahead of countries
such as France, Italy and Great Britain.

The Czech-Chinese trade and economic rela-
tions have not only a well-established and long
tradition but also a great potential lies ahead
of them. In 2018, China became the Czech Re-
publics second largest trading partner in terms
of trade volume (the first place is traditionally
held by Germany). China has also been keep-
ing its place as a second largest importer to the
Czech Republic. Czech exports to China have
been growing over the las two decades. In 1998,
the goods in the total value of just 45 million
USD were exported to China. In 2018, the Czech
exports reached 2.58 billion USD in 2018 (a year
on year increase of 7%). This positive develop-
ment has reflected activities of Czech and
Chinese companies supported by the business
associations’ activities as well as frequent con-
tacts on the G -G level. Even though it is a his-
torical record in the value of Czech exports to
China, it makes just 1.3 percent of total Czech
exports to foreign markets, just representing
a challenge for further trade development. On
the other hand, Chinese exports to the Czech
Republic exceeded 26 billion USD in 2018 and
showed a year-on-year increase of almost 27%.

Nowadays, Czech companies can still build on
the traditions of the Czech participation in the
industrialization period of Chinas economy with
machinery and transport equipment as the back-
bone of Czech export structure. This traditional
segment is represented on the Chinese market
namely by SKODA cars, now manufactured in

China and frequently visible on Chinese streets
and roads. Other traditional items of Czech ex-
ports consist of industrial machinery, telecom-
munications equipment, scientific instruments,

machine tools and other manufactured goods as
well as consumer goods, food items and services.
In terms of promising areas of Czech exports one
can identify the following: civil aviation; explora-

The top ten sectors of Czech exports to China in 2018 included

Product type Value in USD
(thousands)

Boilers, machinery and mechanical appliances 784,350

Sound recorders and reproducers, television image and sound recorders and 599,321

reproducers, and parts and accessories

Optical, photographic, cinematographic, measuring, checking, precision, medical 229,994

or surgical instruments and apparatus; parts and accessories

Pulp of wood or of other fibrous cellulosic material; recovered (waste and scrap) 156,558

paper or paperboard

Vehicles other than railway or tramway rollingstock, and parts and accessories thereof 148,920

Plastics and products thereof 79,072

Rubber and products thereof 61,374

Toys, games, and sports requisites 60,606

Iron or steel products 42,988

Furniture; bedding, mattresses, mattress supports, cushions and similar stuffed 51,501

furnishings; lamps and lighting fittings, n.e.c.; illuminated signs, illuminated name-

plates and the like; prefabricated buildings.

The top ten sectors of Chinese exports to the Czech Republic in 2018 included

Product type Value in USD
(thousands)
Sound recorders and reproducers, television image and sound recorders and 12,622,631
reproducers, and parts and accessories
Boilers, machinery and mechanical appliances 7,516,119
Toys, games, and sports requisites 590,694
Apparel and clothing accessories, not knitted or crocheted 454,704
Vehicles other than railway or tramway rollingstock, and parts and accessories thereof 424,738
Apparel and clothing accessories, knitted or crocheted 408,761
Plastics and products thereof 399,813
Footwear, gaiters and the like; parts of such articles 375,036
Furniture; bedding, mattresses, mattress supports, cushions and similar stuffed 362,829
furnishings; lamps and lighting fittings, n.e.c.; illuminated signs, illuminated name-
plates and the like; prefabricated buildings.
Iron or steel products 325,508

tion, extraction and processing of raw materials;
energy industry; information and communica-
tion technologies; engineering; railways and rail
transport; glass, ceramics and design goods.

Furthermore, as a technology-oriented country
with the extraordinary knowledge potential,

the Czech Government aims to use these pre-
conditions and put the Czech Republic among
the most innovative countries in Europe by
2030. For this purpose the Czech Government
approved a key document called “Innovation
Strategy of the Czech Republic 2019-2030" and
launched a new brand “Czech Republic: The

Country for the Future”. Therefore, the coop-
eration in the sphere of science, innovation,
modern industrial sectors and smart technolo-
gies between Czech and Chinese companies as
well as between universities, research institu-
tions have also a great potential in the coming
era. M
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Website: www. jiritesar.cz

Contact person: Mr. Jiri Tesar, owner and engraver
Telephone: +420 731 767 675

Email: atjtesarjiri@seznam.cz

Glass engraver, glass artist. The unique and inimitable engravings
in glass created by Jiri Tesar are based on his rich experience gained
during his long-standing artistic career. The classical glass engraving
technique is very time demanding thus he is more oriented on the
studio work. In his original works he uses also modern techniques
— fusing or graal. His works don "t copy classical motifs but bring his
own, quite new and novel ideas and procedures. He has represent-
ed the Czech Republic since his 25 years of age, both in world exhi-
bitions and by manufacturing official royal, presidential and VIP's
gifts. Thanks to his high craftsmanship and artistic ability he won
also numerous international awards. His works can be found in
various collections and museums all over the world. Glass engrav-
ing belongs among the oldest and most demanding techniques of
glass decoration at all. Thus, Czech engraved glass characterized by
the both creative and craft uniqueness can be considered as a signi-
ficant contribution to the thousands of year-long world glassmaking.
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Website: www.bomma.cz

Contact person: Ms. Jana Duero, sales manager
for the Asian market

Telephone: +420 702 235 729

Email: j.duero@bomma.cz

Founded in 2012, Bomma continually brings the traditional Czech
glass making craft to new and dynamic levels. With centuries of
glassmaking tradition in East Bohemia behind us, we are now ad-
vantaged by a rich pool of talent and top-level skills. Instead of
simply maintaining these traditions, Bomma moves a step beyond
and sets today’s highest standards of glassmaking. Our high-tech
bespoke machinery for precise melting and measuring allows our
craftsmen reach their maximum potential for manual finishing,
enhancing what was always great and making it splendid. Our de-
signed-to-purpose technology lends itself to otherwise unachiev-
able customization and colorblending. Bomma emphasis on con-
temporary design, outstanding glass quality and detail brought
them many awards and world-wide recognition in a surprisingly
short period of time.
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Also exhibiting
in the Business Pavilion

Website: www.hilase.cz

Contact person: Ms. Danijela Rostohar, strategic application
development manager

Telephone: +420 725 387 695

Email: solutions@hilase.cz

HiLASE is a technological infrastructure in the field of applica-
tion-oriented laser research and development, commissioned in
2015. In HiLASE we develop the next generation of high power
Diode Pumped Solid State Lasers, while at the same time, exploit
these unique light sources for a wide range of hi-tech industri-
al applications. Our most important facilities include the world
record-breaking superlaser “Bivoj”, delivering over 1 kW of aver-
age power, and the compact picosecond thin-disk laser platform
“PERLA" delivering high power laser beams at wavelengths from
mid-infrared to deep ultraviolet. Laser systems deployed at the
HiLASE facility are available for external users for testing and/or
prototyping, joint projects, contract research and development and
specialized services. Compared to infrastructures with similar fo-
cus, a crucial advantage of the HiLASE Centre is access to modern
lasers with unprecedented parameters together with the experi-
mental infrastructure for selected high-tech applications. And all
of this is under one roof.
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Website: www.ladavyvialova.cz

Contact person: Ms. Lada Vyvialova, owner and designer
Telephone: +420 777 065 152

Email: mail@ladavyvialova.cz

Czech smart fashion. Nanotechnology. Clothes made out of high-qual-
ity fabrics using Czech nanotechnological patent. The materials are
smart, sustainable and bring brand new comfort. Every piece is ANTI-
BACTERIAL - has antiseptic and anti-odor effect thanks to nanopar-
ticles of silver. It has a FRESH effect — helps to drain body moisture
away thanks to special microfibers, UV PROTECTION - reduce the
temperature below the surface, which is an integral characteristic of
the yarn, and LOTUS EFFECT - resistance to rain, dust, and dirt. All
the fabrics are nature-friendly, made according to slow fashion prin-
ciples. The breakthrough new technology goes hand in hand with the
simple timeless design which results as unique smart clothes that can
be worn every time everywhere and which continue the strong Czech
textile tradition. ‘Something you couldn't imagine IMAGINE — now
you can WEAR'.
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Website: www.meopta.com

Contact person: Ms. Jaroslava Nemcova, head of marketing
department

Telephone: +420 730 803 049

Email: j.nemcova@meopta.com

Meopta is an international company with a long rich tradition of
developing, manufacturing and assembling world class optical, op-
to-mechanical and optoelectronic products. Meopta's state of the
art design, engineering, manufacturing and assembly capabilities
enable it to provide the highest quality products and services to the
industrial, military and consumer markets. Boasting one the best
trained and most highly skilled work forces in the industry, Meop-
ta develops and manufactures the most technologically advanced,
high performance products and sub-assemblies in the world. From
precision medical and scientific instruments to digital cinematic
projectors, aerospace technologies, military weapon systems and
consumer sports optics, Meopta's unparalleled experience allows it
to design, engineer and manufacture a diverse array of high quality
products across a broad spectrum of markets and industries, mak-
ing it a global leader in the optical field.
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Website: www.nafigate.com

Contact person: Ms. Jirina Repaska, CEO
Telephone: +421 908 777 258

Email: jirina.repaska@nafigate.com

In the Czech Republic, we developed the particles of P3HB biopo-
lymer from the used cooking oil that enable us to replace mineral
and chemical UV filters. P3HB is fully biodegradable and biocom-
patible, prevents the skin from sunburnt, protects from premature
skin aging and helps to keep an even skin tone. We use the biopo-
lymer in our Organic Sunscreen (SPF 15 and 30). The production
is based on the patent PS4237CZ UV filter that works on the ba-
sis of polyhydroxybutyrate and the means of its production. The
product is for sale in the European Union since April 2019. It boasts
excellent properties, such as the protection against UVA and UVB
rays, immediate efficiency, perfect spreadability without a thick
white layer, ecodesign and full recyclability. The P3HB production
is based upon the principles of the Circular Economy. The product’s
introduction was preceded by biodegradability studies in water, re-
peated in vivo and in vitro studies and a safety study based on the
EU regulation for cosmetics.
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Website: www.petrof.com

Contact person: Ms. Andrea Kuliskova,
representative in China

Telephone: +86 131 2237 6315

Email: andrea.kuliskova@petrofchina.cn

PETROF is currently the largest producer of acoustic grand and up-
right pianos in Europe. It trades in five continents and exports to over
65 countries the world over. Since 1864, when Antonin Petrof built
his first piano, we have produced under the PETROF name rough-
ly 630,000 instruments and many others within the PETROF Brand
Family. Our pianos are popular among musicians above all for their
unusually soff, gentle, rounded and romantic tone. Over the decades
of their production much has changed, but precise work by hand,
careful selection of materials and the unchanging romantic sound
endure. Countless famous performers and well-known personalities
have fallen in love with PETROF instruments, and the representa-
tives of the fifth generation proudly continue in their honorable trade
and family tradition.
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Website: www.preciosacomponents.com

Contact person: Mr. Stepan Kucera, managing director
Telephone: +86 138 2929 2234

Email: stepan.kucera@preciosa.com

Preciosa’s tradition of glassmaking can be traced back nearly five
centuries to 1548 in the Crystal Valley of Bohemia, where it is still
headquartered today. Founded upon the ideals of quality, durabili-
ty and innovation, Preciosa has throughout the centuries achieved
new technological breakthroughs and introduced the world over to
the truly captivating and timeless quality of authentically crafted Bo-
hemian crystal and fine jewelry stones. Today, Preciosa Components
offers an assortment of more than 35,000 premium fashion and jew-
elry stones to an extensive portfolio of luxury and fashion brands,
designers and manufacturers across six continents. Our production
processes adhere to and comply with all major industry and environ-
mental legislations and 100% of our products are made in the Czech
Republic. Preciosa Components is a member of the Preciosa Group,
which operates an additional 11 representative offices across the US,
the UK, Russia, China, Hong Kong, South Korea and Dubai..
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Also exhibiting
in the Business Pavilion
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Website: www.sharkaero.cz

Contact person: Mr. Denis Gibadulin, director
Telephone: +420 777 059 866

Email: d.gibadulin@shark.aero

SHARK integrates exclusive performance with uncompromising com-
fort, excellent visibility, and next-generation touch screen glass-cock-
pit that gives you fighter jet experience, yet feel at home in the sky like
in no other airplane. SHARK is a high-performance two-seat tandem
ultralight aircraft with retractable gear, smaller wing, a variable-pitch
propeller, and first-class comfortable cockpit interior. SHARK was de-
signed and constructed as fast cross-country airplane, build on inno-
vative design and new technologies. Using the most advanced tech-
nology of carbon fiber epoxy composite and its uncompromisingly
optimized aerodynamics makes SHARK the fastest ultralight aircraft.
SHARK holds a world speed record and number of design awards.
We vouch for its performance and safety, yet we understand the pri-
orities and offer a full airplane emergency rescue system. In emergen-
cy situations, the parachute will bring the whole airplane down safely.
On Thursday, August 24, 2017, Shark aircraft proudly received Validat-
ed of Type Certificate from Civil Aviation Administration of China.
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Website: www.sipekdesign.eu
Contact person: Ms. Sherrill
Telephone: +86 134 8251 0866
Email: info@sipekdesign.eu

Milan Sipek is a renowned European interior designer, Crystal artist
and founder of the Morphit furniture brand. Milan Sipek, like his fa-
ther, is extremely skilled in architecture, furniture, light design and
crystal arts. He has worked on the design of many large five-star ho-
tels in China, notably in 2016, he completed the interior designs of the
seven star Mangrove Hotel in Haitang Bay Sanya. He has also created
a number of large scale art installations, becoming one the youngest
independent designers to work on high-end hotels. In furniture de-
sign, he has invented plug-in furniture, often referred to as the McIn-
tosh design of the 21st century. Milan Sipek is also particularly good
at large crystal art installations, often creating large urban sculptures
spanning more than a dozen meters and standing 20 meters high.
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Website: www.skoda-auto.com

Contact person: Mr. Xiaofan Yang, PR & Communications,
External Affairs & Event Planning

Telephone: +86 158 1050 1279

Email: xiaofanyang@volkswagen.com.cn

SKODA AUTO, the Czech auto brand, was founded during the pi-
oneering days of the automobile in 1895, making it one of the long-
est-established car companies in the world. SKODA has been part of
Volkswagen Group since 1991. In association with the Group, SKODA
AUTO independently develops and manufactures vehicles, as well as
components such as engines and transmissions. The Czech brand’s
story in China dates back to 1935, when the first SKODA car was ex-
ported to China. In 2007, we re-entered the Chinese market with close
cooperation with SAIC Volkswagen. Since 2010, China has become
the biggest single market in China. Up to now, SKODA currently of-
fers Chinese customers nine passenger-car series: the RAPID, RAPID
SPACEBACK, OCTAVIA, OCTAVIA COMBI, KAROQ, KODIAQ, KODI-
AQ GT, as well as the KAMIQ and the SUPERB. in 2018, SKODA deli-
vered more than 341,000 vehicles to customers in China.
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Website: www.tescan.com

Contact person: Mr. Jun Feng, general manager
Telephone: +86 21 6439 8570

Email: jun.feng@tescanchina.com

TESCAN is a clear example of the rich heritage of the Czech Repub-
lic's electron microscopy that combines the vast experience of the
leading scientists and researchers of the traditional Brno electron mi-
croscopy with an innovative and creative attitude of young scientists.
Since its establishment by experienced R&D engineers of the former
state company TESLA Brno in 1991, TESCAN has accomplished many
achievements and grown into a global company. In 2001 TESCAN
received Award of the Engineering Academy of the Czech Republic,
CEO Jaroslav Klima was named Technology Entrepreneur of the Year
2011 in the Czech Republic. In 2014, TESCAN introduced the world's
first fully-integrated Scanning Electron Microscope and Raman Im-
aging. TESCAN has installed over 500 electron microscopes in China
and among our users, you can find Tsinghua University, Shanghai Ji-
aotong University, Central Iron And Steel Research Institute, TSMC
and many other universities, research institutes, institutes of the Chi-
nese Academy of Sciences and manufacturing companies.
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Website: www.ton.eu

Contact person: Mr. Radek Skacel, export manager
Telephone: +420 573 325 446

Email: radek.skacel@ton.cz

Insert steam-soaked wood into a mould, put a metal flange on it, dry
it, and complete it. Bent furniture has been produced using the same
technological procedures in Bystrice pod Hostynem since 1861, when
their manufacture was started by Michael Thonet. Furniture has been
made under the TON brand-name since 1953, after many changes in
property rights. TON is an independent and genuinely Czech compa-
ny. A function of the company is to link technology and careful manu-
al work with ideas from Czech or foreign designers. We distribute our
products to more than 60 countries around the world. We can arrange
contracts involving a single chair or those for hundreds of pieces for
hotels, restaurants, dining halls, churches or retired people’s homes.
We have received several prestigious awards — like the Good Design,
the Red Dot Design Award, the German Design Award and the Czech
Grand Design awards.
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Website: www.tosvarnsdorf.cz

Contact person: Mr. Petr Balis, branch manager
of TOS Machine Tools (Shanghai) Ltd
Telephone: +86 138 1793 5874

Email: balispetr@outlook.cz

The company was established in 1903 as a manufacturer of all types
of machine tools. Subsequently, it has specialized in horizontal mill-
ing and boring machines, and horizontal machining centres. The
company exports a substantial part of its production to all industri-
alized countries. TOS VARNSDORF has a manufacturing facility in
Kunming and a sales and service subsidiary in Shanghai. The com-
pany successfully imports machine tools into China for many years.
The production program includes horizontal table and floor type
milling and boring machines, milling centres, special machines and
special machining accessories (milling heads and devices, clamping
elements, etc.). New in the production program are portal machine
tools. The company also provides a full range of services from in-
spections to overhauls and upgrades, both for its own and other
products.
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YOUR PERFECT WAY TO FIND
FIRST CLASS SUPPLIERS

CZECHTRADE NETWORK SERVICES
ACROSS 50 OFFICES WORLDWIDE

CzechTrade is a governmental business agency established by the Ministry of Industry
and Trade of the Czech Republic. Its main objective is to develop international trade and
cooperation between Czech and worldwide businesses. Wherever you are, CzechTrade is
your official contact partner when looking for qualified Czech-based manufacturers and
service providers.

Connecting Czech & world businesses via
® Czech Business Partner Search ¢ Sourcing Days ¢ Trade Shows ¢ Networking Events

\]

CzechTrade

CZECH TRADE PROMOTION AGENCY

Information and contacts for individual foreign offices
can be found at www.czechtradeoffices.com
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CHINA INTERNATIONAL IMPORT EXPO
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Only through the very
best products can we find
success in China

For every billion crowns of Czech exports to Ching, ten billion crowns worth of Chinese exports make
their way in the opposite direction. And so this represents the Czech Republic's most egregious trade im-
balance. Partaking in a major exhibition such as the China International Import Expo —the largest trade
fair in Shanghai - is therefore a major opportunity. It would be a mistake to fail to participate at such an
event, says Jaroslav Handk, president of the Confederation of Industry of the Czech Republic, which will
be heading a Czech trade mission to China for this event.

This year, the Czech Republic will be partak-
ing in the China International Import Expo
trade fair for the second time. But the Con-
federation of Industry of the Czech Republic
ismaking its first appearance. What are your
expectations for this visit?

Our view is that China is an eternally notable
country and major global power. We have to
take an interest, including for the reason that
for each of our billion crowns of exports, China
exports 10 billion crowns worth of goods to us.

And this represents the Czech Republic's most
egregious trade balance. Partaking in a major
exhibition such as the China International
Import Expo (CIIE) — the largest trade fair in
Shanghai - is therefore a major opportunity.
It would be a mistake to not attend this event.
We will be taking around thirty companies
there, and it will be an archetypal government
and trade mission. We will have the advantage
that we are one of the partner countries at
this event, which will generate a certain level
of attention. Every company that finds a fresh

foothold in the Chinese market — be that in
traditional Czech export sectors such as en-
gineering or glass products, or in IT and new
technologies — represents a major success for
us. China is a tough and complicated market
with a whole series of internal barriers; it has
a different culture, a different style of doing
business, and a different set of rules. Whether
we like that or not, we still have to be there.

Were your preparations for the CIIE specific
in any areas?

Yes, in the sense that the trade fair is orient-
ed towards imports into China, which means
that we have primarily focused on creating an
export-oriented trade mission. Given the fact
that the notion of export-import is in reality
highly skewed for the Czech Republic, compa-
nies failing to utilise such an opportunity are
certainly making an error.

In what ways can our trade imbalance be-
come more level?

There are always a number of possibilities to
achieve this. We need to closely monitor the
Chinese strategy. When this major power of-
fers an indication of which arena it is inter-
esting in entering, we need to be able to react
quickly. If China were to announce that it is
issuing another 100 million passports, then
that would be a challenge for our tourist in-
dustry. But as soon as they might indicate
turning to the arena of social and medical
services, then that is, conversely, a major op-
portunity — all the more so because we have
something to offer in this sector; likewise in,
for example, biotechnology.

What is the best way to introduce the work
of your confederation to the Chinese public?

The Confederation of Industry of the Czech
Republic is the largest and most successful
association of its kind representing Czech
entrepreneurs and employers. Last year

Jaroslav Hanak

we celebrated the 100th anniversary of the
founding of the former Industrialist Associa-
tion, among whose founders were Frantisek
Kovarik, Otto Wichterle, Josef Sodomka and
later Toma3 Bata. We have a great founda-
tion upon which to build. We picked up this
tradition once more in the early 1990¢, and in
a little over a year we will be celebrating the
30" anniversary of our confederation in its
new form.

[f China were to announce that

it is issuing another 100 million
passports, then that would be a
challenge for our tourist industry.
But as soon as they might indicate
turning to the arena of social and
medical services, then that is, con-
versely, a major opportunity.

The confederation is comprised of individual
members covering more than thirty associ-
ated organisations — together, we represent
more than 11,000 companies. Our members
include all the major Czech players in the sec-
tor such as SKODA AUTO, CEZ, and so on. We
cover the entire spectrum of the production
and retail chain. The president of the Confe-
deration of Industry of the Czech Republic

Studied the economics of transportation and communications at the University of Eco-
nomics, Prague (VSE). President of the Confederation of Industry of the Czech Republic
(Svaz priimyslu a dopravy CR) since 2011. Hanak is the majority owner and chairman of
the board of directors of transport firm FTL - First Transport Lines (since 1995). He is the
deputy chairman of the Czech Business and Social Council (tripartite, since 2011) and an
advisor to Czech president Milos Zeman in the field of industry, transportation, and con-
struction (since 2013). He also sits on the Government Council on Competitiveness and
Economic Growth (since 2015), and is on supervisory board of the Bohemian Heritage

Fund (since 2015).

also serves as the deputy chair of the govern-
ment ‘social dialogue tripartite”. We recently
managed to persuade the Czech prime minister
to conclude a gentlemans agreement for the
future iteration of the labour code. The aim is
a mutual interest in creating a more flexible
labour market with the aid of particular tools
such as shared work programmes, and work-
from-home programmes. This was the first
time we succeeded in this aim.

And if interested parties from China want
to get in touch with your organisation, how
should they do this?

All such contact information is available on
our website (www.spcr.cz) or via our social
media accounts. The ideal thing to do is to
contact our International Relations section,
as the staff there possess the necessary
training and experience. We are not pres-
ently considering establishing a physical
presence within China. We are utilising and
cultivating contacts via our trade missions. [t
has become a rule that following each such
mission, a mission of between three to five
groups of business figures from across China
come to the Czech Republic. We secure tours
of Czech businesses, and hold forums with
our business figures. It depends on the wish-
es of the visiting party.

To what degree can traditional products find
a foothold in China, and to what degree are
innovative products sought?

I don't think that we have too much of the
‘old” products left anymore. We are a world
power in terms of processing manufacturing,
and we are at the peak of digitalisation and
robotisation. It is true that many such com-
panies have their multinational headquarters
elsewhere, but the crucial work is undertaken
within our territory. It is a universal rule that
you can't be trading in old goods — and that is
not the point of this trade fair. This is all the
more relevant given that we have so much
that is new to showcase. And for China it is
especially true that you can only offer it the
very best. W
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BUSINESS PAVILION

BOHEMIA JIHLAVA

Website: www.bohemiajihlava.com

Contact person: Mr. Stepan Pugner, area sales manager
Telephone: +420 606 717 651

Email: stepan.pugner@jsb.cz

Bohemia Jihlava a.s. successfully follows on from years of tradition
set by Bohemia Glassworks, whose history dates back to 1845. Over
150 years ago, Jihlava glassworks were instrumental in spreading the
fame of Czech crystal far beyond the frontiers of this country. Our
dedication to keeping this tradition alive in combination with our
high quality standards guarantees unique design. Our designers al-
ways strive for a timeless and unmistakable appearance to enhance
the functionality of each unique piece. We see glass as a magical,
living substance, as a material with lively sparkle and brilliance in
every detail. Bohemia Jihlava Czech crystal glass appears in many il-
luminating forms including decanters, tumblers, candlesticks, vases,
bowls, plates etc. We are able to offer you many items in lead crystal
or non lead crystal as well as decorations, for example: gold, platinum,
hand cut, mat cut, lister or high enamel. Bohemia Jihlava also spe-
cialized in customizing orders according to the customer wishes from
beginning to end. That is one of the reason why we are significant
supplier to more than 60 countries worldwide.
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BROKIS

Website: www.brokis.cz

Contact person: Mr. Jan Rabell, manager
Telephone: +420 601173 270

Email: jan@brokis.cz

The Czech premium lighting brand Brokis stands for the synthesis of
exquisite design, superior quality and the remarkable craftsmanship of
Bohemian glass artisans. The original Brokis lighting collections have
steadily earned international acclaim and recognition. The company
combines handblown glass with other refined materials, such as
wood and manually pressed metal, in bold lighting compositions that
push the boundaries of contemporary design. The Brokis portfolio
features modern functional lighting fixtures, decorative objects, and
unique lighting solutions for architects and interior designers. With
its own high-capacity production facilities rooted in more than two
hundred years of history, Brokis is free to experiment and develop
innovative materials, techniques and technologies as well as offer
bespoke lighting solutions. Brokis is the brainchild of successful
Czech entrepreneur and engineer Jan Rabell. In 2006, he founded
the brand Brokis as a platform to enliven and elevate Bohemian
glassmaking to new heights and preserve generations of knowledge
and craftsmanship.
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BOMMA

Website: www.bomma.cz

Contact person: Ms. Jana Duero, sales manager for the Asian market
Telephone: +420 702 235 729

Email: j.duero@bomma.cz

Founded in 2012, Bomma continually brings the traditional
Czech glassmaking craft to new and dynamic levels. With cen-
turies of glass making tradition in East Bohemia behind us,
we are now advantaged by a rich pool of talent and top-level
skills. Instead of simply maintaining these traditions, Bomma
moves a step beyond and sets today’s highest standards of glass-
making. Our high-tech bespoke machinery for precise melt-
ing and measuring allows our craftsmen reach their maximum
potential for manual finishing, enhancing what was always
great and making it splendid. Our designed-to-purpose techno-
logy lends itself to otherwise unachievable customization and
color blending. Bomma emphasis on contemporary design, out-
standing glass quality and detail brought them many awards and
world-wide recognition in a surprisingly short period of time.

AT T-20124 , ANWKEHE 50 A% Gt B4 8 ) 38 T 24 1) 407 £ 78
ENIACT BB G RAH L LB E AL S AR
KA, BATIAEIA FEMNA TR ERE.  Bomma JFEA
] BRI DR AT I LA S, T2 BB 57 1 244 B ) 3 1 e
Ittt o FATTHI B AE B L BEAS B AT, (A T T
FEAATIIR T TR0 T (07 BE A A BB, DL A AN e 107 i
2 e o FATTERBE T P A HL A B ek SR 5 i A

AT fE.  Bomma SRUEEAACEETE, FLAKIBRE T EANAN T (L
JELIR [8] A A AT T4 S T 22 22U T 59 Bl AT

]

p
( &

O

e

Also exhibiting
in the Country Pavilion

CAESAR CRYSTAL BOHEMIAE

Website: www.caesar-crystal.cz

Contact person: Ms. Coco Zhao, distributor in China
Telephone: +86 131 5118 5930

Email: coco520520@live.com

CAESAR CRYSTAL BOHEMIAE Company is specialized in manu-
facturing colourful flashing crystal with a 24% PbO content, which
is made by connecting the lay of clear and the lay of the colourful
crystal with temperatures around 800°C. This manufacturing process
is on the top of handmade production’s possibilities and only the best
and most skilful glass makers are able to make it. At the same time,
CAESAR CRYSTAL BOHEMIAE is also the leading representative of
the gold-inlaid crystal system. It is embedded with 18K gold orna-
ments on the exquisite crystal, coupled with the pure hand-painted
three-dimensional ceramic technology. It gives off a luxurious and
honourable atmosphere, fully demonstrating the perfect craft of
handmade crystal. Due to the complexity of machining methods, no
mechanical equipment has been replaced.
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BUSINESS PAVILION

CLARTES

Website: www.clartes.cz

Contact person: Mr. Milan Spiller, design and project manager
Telephone: +420 739 223 377

Email: milan.spiller@clartes.com

Clartés Bohemia is a family-run business focusing on mass pro-
duction of glassware and bespoke manufacturing of decorative
luminaires. Our glass factory located in a picturesque countryside
of North Bohemia was founded in 1905 and is one of the oldest
factories in Central Europe. Nowadays, the factory has the capa-
bility to operate on two furnaces and up to 14 glass-melting pans.
Historically, it has always had an extensive range of glass matter
colors that can be mixed into a dazzling number of combinations,
unique technologies and similarly remarkable selection of optical
molds creating distinct optical textures of any glass product with
popular series Bobbles. Last year the factory expanded with two
new metal processing workshop which secured the full control
over the processes of manufacturing luminaires and objects made
of glass and metal.
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KAVALIERGLASS

Website: www.kavalier.cz

Contact person: Ms. Veronika Zahradnikova, head of marketing
Telephone: +420 731 426 672

Email: veronika.zahradnikova@kavalier.cz

KAVALIER has been the leading European producer of borosilicate
glass more than 180 years. We offer a very wide variety of products
which span the areas of domestic, industrial, laboratory and tech-
nical glass, pipes and industrial apparatus. Most of KAVALIER's
products are being distributed under our brands SIMAX and KA-
VALIER, however, we also customize deliveries of products on be-
half of its customers and their brands. The diversity and technical
complexity of KAVALIER's goods requires us to continuously inno-
vate. Excellent quality is a tradition that KAVALIER prides itself
on and we meet and or exceed the requirements of the System of
Quality Management based on ISO 9001. We are a progressive and
economically stable company. With a melting capacity of over 220
tons of glass per day, we are the largest producer of borosilicate
glass in the world.
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CRYSTAL BOHEMIA

Website: www.crystal-bohemia.com

Contact person: Mr. Pavel Gero, head of sales
Telephone: +420 601 085 096

Email: pavel.gero@crystal-bohemia.com

Brilliance, lustre, sparkle, high refraction index, high production stan-
dards and technology are the primary characteristics of the products
made of 24% lead crystal in the Crystal BOHEMIA, a.s. glassworks in
Podébrady. Crystal BOHEMIA, as. is a global manufacturer of tradi-
tional Bohemian lead crystal. The glassworks was founded in 1876.
The Podébrady glassworks offers its customers mouth-blown and
machine-pressed lead crystal items for everyday, as well as for the oc-
casional use. The whole wide range includes thousands of different
types of products, in simple or in complex shapes, various sizes and
with plain or lavish decoration as well as traditional utility and gift
items such as vases, bowls, baskets, candlesticks and other decorative
products. The company also makes bathroom and kitchen accesso-
ries, chandelier and lighting components, architectural features and
other decorative products. The world-famous trademark Bohemia “B”
registered and recognized in more than eighty countries around the
world is a guarantee of the unique origin, high quality, outstanding
properties and artistic value of the products.
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PETROF

Website: www.petrof.com

Contact person: Ms. Andrea Kuliskova,
representative in China

Telephone: +86 131 2237 6315

Email: andrea.kuliskova@petrofchina.cn

PETROF is currently the largest producer of acoustic grand and
upright pianos in Europe. It trades in five continents and exports
to over 65 countries the world over. Since 1864, when Antonin Pet-
rof built his first piano, we have produced under the PETROF name
roughly 630,000 instruments and many others within the PETROF
Brand Family. Our pianos are popular among musicians above all
for their unusually soft, gentle, rounded and romantic tone. Over
the decades of their production much has changed, but precise
work by hand, careful selection of materials and the unchanging
romantic sound endure. Countless famous performers and well-
known personalities have fallen in love with PETROF instruments,
and the representatives of the fifth generation proudly continue
in their honorable trade and family tradition.
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Website: www.preciosa.com

Contact person: Mr. Radek Lauryn, sales
Telephone: +420 739 520 315

Email: radek.lauryn@preciosa.com

Preciosa means Bohemian glass, melted 40 tonnes of glass daily, pro-
duces more than 500,000 components, sells products in 148 coun-
tries, has 800 unique colours and 14 regional Preciosa offices (three
in China). Many top designers, celebrities and worldwide known
organization have fallen in love with the singular beauty of Precio-
sa’s products: Manolo Blahnik, Tour de France, Miss World, SKODA,
Ritz Carlton, Sheraton, Kylie Minogue, Juliette Binoche and Jon Bon
Jovi. We would like to present a collection of artistic decorative glass
with a long history which follows on from the pre-war tradition of
unique products made by the Jablonec companies of Heinrich Hoff-
mann and Curt Schlevogt.
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Website: www.preciosa.com
Contact person: Mr. David Sutr, CEO
Telephone: +420 739 520 157

Email: david.sutr@preciosa.com

Preciosa means Bohemian glass, melted 40 tonnes of glass daily,
produces more than 500,000 components, sells products in 148
countries, has 800 unique colours and 14 regional Preciosa offic-
es (three in China). Many top designers, celebrities and worldwide
known organization have fallen in love with the singular beauty of
Preciosa’s products: Manolo Blahnik, Tour de France, Miss World,
SKODA, Ritz Carlton, Sheraton, Kylie Minogue, Juliette Binoche
and Jon Bon Jovi. We produced a model of the stadium for Slavia
Prague, our famous soccer club, which is owned by a Chinese com-
pany Sinobo. Giant Lotus flower demonstrates friendship between
Chines and Czech people. Jewelry is a simple selection to show
Preciosa components and craftmanship of our people.
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Website: www.halama-glass.com
Contact person: Mr. Robert Halama, CEO
Telephone: +420 739 223 377

Email: rhalama@halama-glass.cz

A family firm HALAMA, founded in 1932, concerns itself with the
manufacture and sale of relief art crystal. For four generations the
firm has been engaged in the traditional production of unique
pieces of the highest quality — hand-blown and pressed vases,
bowls, liqueur and perfume sets, flacons and ashtrays in the Art
Nouveau and Art Deco styles, decorated by hand cutting, polishing
and Gold decoration as well. Products are sold only through au-
thorised dealres on many international markets. Selected products
from the firm's collection are regularly used by Czech government
representatives as gifts for visiting high-ranking foreign state of-
ficials and diplomats. Its collections are popular with collector
associations from all over the world. HALAMA's products have
been promoted in Beijing Duty Free Shops For Diplomatic Mission.
HALAMAs worked according to previous philosophy — to create
jewels of lasting value and beauty.
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Website: www.ruckl.com

Contact person: Mr. Michal Sedenka, distributor for China
Telephone: +420 777 568 100

Email: msedenka@outreachcz.com

The Riickl family glassworks is renowned for top-quality cut crystal
since 1846. However, glass-melting tradition and time-tested glass-
making techniques have been handed down in this family from
generation to generation for some three hundred years. Located in
Nizbor, Central Bohemia, the glassworks focuses on exclusive hand-
made production, with master-level glass cutting in two esthetic
styles. While the Riickl Contemporary collection boasts modern
shapes and a pastel-crystal color palette, Riickl Heritage proudly
highlights classic beverage crystal sets with delicately cut patterns.
Both design lines continue the heritage of a brand that sees the art
of glassmaking as more than fine craft. For us, it's a mission.
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Website: www.ton.eu

Contact person: Mr. Radek Skacel, export manager
Telephone: +420 573 325 446

Email: radek.skacel@ton.cz

Insert steam-soaked wood into a mould, put a metal flange on it, dry it,
and complete it. Bent furniture has been produced using the same tech-
nological procedures in Bystrice pod Hostynem since 1861, when their
manufacture was started by Michael Thonet. Furniture has been made
under the TON brand-name since 1953, after many changes in property
rights. TON is an independent and genuinely Czech company. A func-
tion of the company is to link technology and careful manual work
with ideas from Czech or foreign designers. We distribute our products
to more than 60 countries around the world. We can arrange contracts
involving a single chair or those for hundreds of pieces for hotels, restau-
rants, dining halls, churches or retired people’s homes. We have received
several prestigious awards — like the Good Design, the Red Dot Design
Award, the German Design Award and the Czech Grand Design awards.
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Website: www.wranovsky.com

Contact person: Ms. Coco Zhao, distributor in China
Telephone: +86 131 5118 5930

Email: coco520520@live.com

WRANOVSKY is a manufacturer and worldwide supplier of premium
crystal chandeliers and glass lighting installations. As a family
business founded in 1993, WRANOVSKY follows and builds on
a Czech glassmaking tradition of our ancestors dating back to the
13th century. The glass for our lighting is manufactured in the very
same region as more than 700 years ago. It is not only hand-made
manufacturing and traditional glassmaking techniques that make
our chandeliers so unique. Bespoke production is an increasingly
important part of everything that we do. With all the possibilities
available to us, chandeliers today are the reflection of the owner’s
taste and values. We can create extraordinary custom-made lighting
based on just a small sketch on a piece of paper. And, truthfully we
love the challenge! Take a glimpse into some of our finest lighting
production displayed at the CIIE Shanghai 2019.
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Country Head of
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INDUSTRIAL AND COMMERCIAL
BANK OF CHINA LIMITED (ICBC)

‘Through continuous endeavor, and stable development,
BC has developed into one of the leading banks in
the world, possessing an excellent/client base, a diver-
ied business structure, strong innovation capabilities
d market competitiveness, providing comprehensive
linancial products and services to over 7 million corpo-
ate clients and 600 million retail clients. The pattern of
internationalized and diversified operation was further
| proved. ICBC has established 426 overseas institu-

s, covering 47 countries and regions. For the sixth
dnsecutive year in 2019, the Bank ranked 1st place in the
ee authoritative lists of The Banker's Top 1000 World
ks, the Forbes Global 2000 and the Fortune Global

0 Sub-list of Commercial Banks.
ICBC Prague Branch, being a crucial institution of ICBC
E network, utilizes ICBC Group strength and resourc-
providing you with comprehensive financial services,
uding account, remittance, foreign exchange, inter-
ional settlement, trade finance and corporate loans,
support local companies’ global growth, as well as
ernational companies, including Chinese companies’

nvestment in Czech Republic and CEE region.ICBC

| H q g |
Prague Branch is located in premium location at Pankrac

drague 4, being the financial CBD with convenient trans-
ortation. You can enjoy our VIP services as our premium
ient, in Chinese, English and Czech languages. ICBC
rague Branch will always be aiming at value creation for
you. ICBC, your global partner, your reliable bank.
As an'important programme of the 2nd,CIIE events,

HICBC will host the China-Europe Entrepreneurs Confer-

ence in the morning on 06/11/2019 in National Con-
vention Center (Shanghai). The Conference will consist
of keynote speeches, panel discussion and business
consultation. We-will invite representatives from Ministry
of Commerce of the People’s Republic of China, senior
officials both from European countries’ government and
Chinese government agencies, as well as representatives
from renowned enterprises to attend the Conference.
Under the theme of China-Europe trade and investment
cooperation, the guests will conduct high-level dialogue
and practical consultation. The number of participants is
estimated to be around 1,000.
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We support tradition
and quality

The Ministry of Agriculture is the central body of the State admini-
stration for agriculture, food industry, forestry and water manage-
ment including aquaculture defining relevant legislative framework
in which the Czech entrepreneurs can operate.

The Ministry aligns its agricultural policy with
the Common Agricultural Policy of the EU with
strong emphasis on developing multifunctional
agricultural production focusing as well as on
services, landscape maintenance and creation,
other environmental services and non-agricul-
tural activities including rural development.

The Ministry supervises the activities of the
control bodies in the field of veterinary and
phytosanitary care, care of foodstuffs and wel-
fare constituting modern robust highly profes-
sionalized system which guarantees the highest
quality and food safety of the Czech agri-food
production which is being appreciated by con-
sumers worldwide, including China.

Using wide range of tools we help businesses ex-
port and grow into global markets. When doing so,
we focus in particular on products of high quality
and tradition representing flagships of the Czech
agriculture and food production. Also thanks to

o, T T
"

these activities, exports to China have tripled over
the past five years, bringing the best hops and
beer in the world, wine, confectionery, mineral wa-
ters and many others to the Chinese market. M
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MINISTRY OF AGRICULTURE
OF THE CZECH REPUBLIC
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BECHEROVKA

Website: www.becherovka.com

Contact person: Mr. Shaotang Zhang, distributor in China
Telephone: +86 139 1313 3900

Email: ystyma@163.com

Jan Becher — Karlovarska Becherovka a.s. is a company with Czech
roots and a global presence. It was established in 1807 by the famous
Becher family based in Karlovy Vary and its main business today is
the production and sale of premium alcoholic drinks. In 1997, the com-
pany became a part of the Pernod Ricard Group, one of the largest
producers of spirits and wines in the world. Under family manage-
ment, Becherovka Original became an iconic Czech product known
throughout the world. Becherovka is a delicious, traditional and high
quality herbal liquor. This well liked Czech classic has a special place
for all important milestones of your life. It's a 100% natural product
without any chemical preservatives, artificial substances or emulsi-
fiers. Becherovka is made of renowned Carlsbad water, high quality
spirits, natural sugar and a select array of herbs and seasoning that
bring a natural harmony to the mixture. Becherovka has an organic,
yet rich flavour that makes it perfect to either drink as it is, or mixed
in your favourite cocktail recipe.
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FETL B R A BREIN I AT, 1807T4F HHZE 4 1 DU 5 e g2 57,

RIRRAE-R S Y kR BHRraa] 3B 5 2 A P ey B s 20l
FEUCRL. 19974, A RIMAGR RTINS H] . %L B2t 7 L%
KEIZUEE R EAE F= R 2 —o RN RIRAEEE BT, VKES

i (Becherovka Original) J N T EEAERIIHE RGN
FE e VKERI A — A EIR LA i S 2R Tl IX IR
M4 s A B, (RN SR AR L, YRR
PINL B EAR—K100% ZRIRF=, ARl N T
PDIFE LA o UK BFI A FH 5 44 0 -R /R 3T B A KL AR5 I K
SRBERN Z ROk 18 B 25 FNE R AR RNV MR A R il 1T B UK B9
BRIERIR AL, Al ELER B TR AR IS s = R XS Il
FURFEE, 8N —K e =Rk

J|B

BECHEROVKA

BUDEJOVICKY BUDVAR

Website: www.budejovickybudvar.cz

Contact person: Ms. Jaroslava Krenkova, area sales manager
Telephone: +420 602 857 078

Email: jaroslava.krenkova@budvar.cz

BUDEJOVICKY

We are the brewery of the Czech Republic. Our home is Ceske Bude-
jovice, in Southern Bohemia, Czech Republic. We have been brewing
there since 1895 and we are proud of being the national brewery of
the Czech Republic, owned by the country itself. Where we are from,
there are more brewmasters per capita than in any other place in
the world. Beer is like a religion to us, so we wouldn't brew any other
way than we always have. We use whole cone Saaz hops, local Czech
barley, artesian water from our pristine wells. We mature for up to
seven times longer than most beers. It makes for bolder flavours
and turns up the taste. Cheers!
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BOHEMIA SEKT

Website: www.bohemiasekt.cz

Contact person: Ms. Libuse Poskocilova, foreign trade manager
Telephone: +420 733 148 194

Email: libuse.poskocilova@bohemiasekt.cz

BOHEMIA SEKT is one of the leading producers of sparkling wines
and still wines in Central and Eastern Europe. We sell around 28 mil-
lion bottles a year. The many awards our sparkling and still wines
have won at prestigious local and international wine competitions
testify to their high quality. With its market share of 70%, Bohemia
Sekt has long been by far the most popular brand of sparkling wine
in the Czech Republic. Bohemia Sekt Prestige brut is a premium tra-
ditional method sparkling wine aged for 15-18 months on its yeast
lees. The cuvée is a unique combination of quality varietal wines
from selected vineyards in southern Moravia. Rheinriesling gives
the wine a rich aroma and spicy acidity, while Pinot Blanc supplies
extractive notes on the palate and Welschriesling adds freshness.
Bohemia Sekt Prestige brut has a unique sparkling appearance, an
unmistakable flavour, a pleasant green-gold colour and fine, long-last-
ing bubbles..
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BOHEMIA SEKT

FROMIN

Website: www.fromin.eu

Contact person: Mr. Ralf Zhou, distributor in China
Telephone: +86 136 0411 3237

Email: 13604113237@139.com

Our company has been involved for a long period of time with the
most important source of life on Earth — water. Nevertheless, we are
more than simply a plant for bottling water working strictly within
the limits set by standards and legal regulations; we also collect and
study all available information about water, both from traditional
science and alternative and historical sources. Based on our know-
ledge, we treat water as a living organism and do not damage it by
using any unnatural methods. We understand very well how seri-
ous the impact on our health would be if we drank water that did
not have the proper composition or had been treated in an unsuit-
able way. This approach allows us to provide you the best water the
Earth can possibly offer, in its absolutely natural form.
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HORICKE TRUBICKY

Website: www.horicketrubicky.eu; www.horicketrubicky.com;
www.horicke-trubicky.eu; www.strixhorice.cz

Contact person: Ms. Jana Kubistova, CEO

Telephone: +420 493 699 124

Email: obchod@horicketrubicky.eu

The traditional Czech handicraft product with a rich history of
production in Horice. More than 200 years ago, the chef of the
French Emperor Napoleon left behind a recipe after the failed mil-
itary campaign to Russia. In the course of time several makers of
wafer tube have gradually emerged in Horice, the tube itself was
hand-rolled from two wafers, coated with melted butter and filled
with a mixture of nuts, sugar and cinnamon. At the end of the 19.
century, Mr. Kofranek, a confectioner, was the biggest producer in
the country, exporting his products worldwide, including Shang-
hai, and receiving many awards for his products at exhibitions. Of
course, since then, the technology of production has been modern-
ized, though the wafers are still being filled by hand. This makes
each Horice tube original, having the name registered in the Euro-
pean Union Protected Geographical Indication List. Currently, this
product is manufactured by members of the Horice Tube Produ-
cers Association. They mainly produce tubes filled with creams of
different flavours and historically oldest hollow tubes. Despite the
great competition in the wafer segment, it is still very popular.
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MARLENKA

Website: www.marlenka.cz

Contact person: Mr. Peng Zhang, distributor in China
Telephone: +86 139 1300 2540

Email: zhangpengnjust@gmail.com

In 2003 Armenian Gevorg Avetisjan along with his sister founded
the Czech company MARLENKA international Ltd., which not only
produces MARLENKA honey cakes, but also many other honey des-
serts using their authentic old Armenian family recipes. MARLENKA
products do not contain any preservatives or artificial colouring, fur-
thermore, they have been awarded KLASA, a seal of national quality.
MARLENKA products are produced in accordance with the strictest
international standards for foodstuff safety IFS and BRC. In produc-
ing this honey delight, only meticulously chosen, high-quality ingredi-
ents are used. MARLENKA has become a traditional sweet delicacy at
every Czech home, and in Armenia it has been called “a miracle from
honey”. Marlenka has also won the “Great Taste” awards for continu-
ously four years from 2015 to 2018 and proudly supplies to Prague Cas-
tle. Till today, Marlenka has been exported to 39 countries worldwide.
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LAHOFER

Website: www.lahofer.cz

Contact person: Ms. Dagmar Malisova, distributor for China
Telephone: +420 603 400 174

Email: dagmar.malisova@bluetouch.cz

LAHOFER winery is one of the biggest wineries in the Czech Repub-
lic. In the Czech Republic, you can't purchase LAHOFER wine in com-
mon supermarkets and hypermarkets. This winery supplies only spe-
cialized wine shops, wineries and wine cellars. LAHOFER wine makers
believe their wine deserves a special care. The winery stays true to the
strong wine making traditions of the region and cultivate them by
embracing the latest wine making techniques and technologies. All
wines are made primarily from grapes grown in own vineyards. The
most popular grape variety is locally grown Palava, Gewurztramine,
very fragrant and sweet Moravian Muscat and Gruner Veltliner or
Rhine Riesling and dry varieties of red wine. LAHOFER wines have
received many rewards in competitions in the USA, Austria, the Great
Britain, the Czech Republic and also in China at the SIAL show in
Shanghai.
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RUDOLF JELINEK

Website: www.rjelinek.cz

Contact person: Mr. Seppe Craenhals, export manager
Telephone: +420 731 526 171

Email: craenhals@rjelinek.cz

RUDOLF JELINEK is a company which produces alcoholic drinks
and beverages, mainly specialized in the production of fruit bran-
dies. The pure Czech company itself was founded in 1894. The pro-
ducts we make are known not only in the Czech Republic, but also
in other countries all over the world. Our so called "FLAGSHIP" at
our company is made of a varied assortment of products. It is made
of the well known Slivovitz in different varieties: KOSHER, non-KO-
SHER, Gold as well as Apricot, Cherry, Pear Williams brandy and
many more.

RUDOLF ~ JELINEK & —5A PR ok i AR A R, T
18944F, FHA Pk B 22 . FATHI = AERE T, JhE 4ttt
REZERE. BITAFZEANZ T A, Z DR«
AL P, AT H R, A3 MREE. EE e, E
Gy DARAS PR BRI AL 7 = Hh A

R. JELINEK

Original’ Ceech Distitleries



www.lahofer.cz
mailto:dagmar.malisova@bluetouch.cz
www.horicketrubicky.eu
www.horicketrubicky.com
www.horicke-trubicky.eu
www.strixhorice.cz
mailto:obchod@horicketrubicky.eu
www.marlenka.cz
mailto:zhangpengnjust@gmail.com
www.rjelinek.cz
mailto:craenhals@rjelinek.cz

TRADITIONAL CZECH FOOD AND BEVERAGE 32|33

SPIELBERG

Website: www.spielberg.cz

Contact person: Ms. Eliska Lisalova, marketing department
Telephone: +420 774 288 101

Email: lisalova@spielberg.cz

The SPIELBERG is a small boutique winery that has been produc-
ing its famous wines since 2002. We are situated in South Moravia
- the traditional winemaking region of Czech Republic. Our philo-
sophy is based on organic farming, using only hand picked grapes
from our vineyards (65 ha). In cellar workmanship combined with
modern technologies creates iconic wines. Those are being ap-
preciated by the best Czech chefs, sommeliers and other profes-
sionals. We are best known for Riesling, Chardonnay and Pinots
(Blanc, Gris and Noir). You can find our wines in Prague Michelin
restaurants and top wine bars. Due to our reputation we are the
only winery that exclusively produce wines for Prague Castle from
royal centuries-old vineyard. We were titled “The best winery in
Czech Republic” in 2017. Our wines are successful at international
world-class competitions (gold medals from London DECANTER,
AWC Vienna etc.). We successfully export to other European coun-
tries and overseas.
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WINERY LUDWIG

Website: www.innesklepy.cz

Contact person: Ms. Liana Hrabalkova, marketing director
Telephone: +420 724 358 263

Email: liana.hrabalkova@vinnesklepy.cz

LUDWIG wines were served to the president of China during his
visit of Czech Republic in 2016 and during the visit of the Czech
president in China in May 2017. Family winery with more than 130
years of history. President of the company Mr. Ludvik is the Euro-
pean Knight of wine. The grapes are harvested by hand and gently
processed by controlled fermentation technology. Most popular: An-
dré, Frankovka. Cabernet Moravia and Neuburg won a lot of medals.
Unique materials for labels — natural cork or wood. Certificate ISO
9001, ISO 14001 and International Food Standard. Ten years experi-
ence with the export to Asia countries. Production about 1,5 million
bottles a year. Possibility to create own label-design.
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TREBITSCH OLD TOWN DISTILLERY

Website: www.trebitschwhisky.com

Contact person: Mr. Lubos Denner, marketing manager
Telephone: +420 775 577 121

Email: denner@ceskawhisky.cz

TREBITSCH old town distillery is the only Czech producer special-
ized in production of high-quality whisky. All production is purely
hand-crafted so far. It has been based in Trebic Czech highlands re-
gion, with company headquarters in the centre of the historic Jewish
ghetto, listed in UNESCO. Industrial Property Office of the Czech Re-
public granted trademarks TREBITSCH and CZECH SINGLE MALT
WHISKY. The main product is extraordinary TREBITSCH Czech
Single Malt Whisky® made from selected local raw materials — world
famous Moravian malt, slightly smoked Moravian peat, outstanding
quality water from regional source, and hard-burned oak barrels.
The whisky creates its own way to a distinct taste. You can find the
tone of vanilla, candied fruit, followed by caramel and cream in the
taste. Trebitsch whisky received a kosher certificate from the Jewish
Community of Prague that confirms that whisky is produced in Jew-
ish kosher quality. The whisky was awarded a GOLD MEDAL at the
Women's Wine & Spirits Awards 2019.
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CzechTourism for you

The successful presentation of the Czech Republic as a tourist
destination in domestic and foreign markets has been the mission
of CzechTourism and its foreign offices since 1993 when founded by
the Ministry of Regional Development of the Czech Republic.

The scope of services offered
by CzechTourism worldwide

e Sourcing, supporting and coordinating mar-
keting activities in domestic and foreign
markets

e Organization of over 80 trade fairs world-
wide each year

e Implementation of roadshows, workshops
and round tables for B2B partners

e Coordination of press and fam trips — par-
ticipation in hundreds of trips for foreign
journalists and tour operators in a year

e Organization of regular meetings with the
regional and B2B partners, support of signif-
icant events

e Publishing promotional materials about the
Czech Republic - dozens of publications in
various language versions

e Supporting research and educational activities

The Czech Republic offers a great wealth of
fascinating activities, sites, and natural and
cultural treasures to discovered. From castles,
chateaus and UNESCO Monuments to stun-
ning landscapes and forests, fascinating at-
mosphere of ancient cities and famous Czech
Spas. Located in the very heart of Europe, the
Czech Republic is the perfect place to pamper
your mind, body and spirit.

A short distance from its cities, a beautiful and
varied countryside lies waiting to be discov-
ered. Explore the fairytale landscape of the Bo-
hemian Switzerland National Park, the gorges
of the Adrspach Rock City or Punkevni Cave
in the Moravian Karst. Home to a number of
unique climates, the northern character of the
Boubin Forest in Sumava is contrasted by the
Mediterranean landscape of the Pélava region.

Czech spas have a tradition dating many centu-
ries back. Thanks to its healing mineral springs
and natural therapeutic benefits, Czech spas
are unique and one of the most popular in
the world. Guests can look forward to superb
high-quality spa care with unparalleled comfort
and services. See visitczechrepubliccom M

CzechTourism HERE
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CzechRepublic

Czech cities have transformed over
the last thirty years, and the innovative
visions have became a reality.

Experience this fascinating mix
of tradition and modernity for yourself
when you visit the Czech Republic.

visitczechrepublic.com s

Gateways to Regions
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Prague

Holesovice
Art District 7
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RERITHREDITRE =BT
=l E fr# O 18 LS =5 ik !

BEST WISHES
TO THE 2N° CHINA INTERNATIONAL IMPORT EXPO
FROM BANK OF CHINA PRAGUE BRANCH!
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BANK OF CHINA (HUNGARY) CLOSE LTD. PRAGUE BRANCH

NA FLORENCI 2116/15, 110 00, PRAGUE, CZECH REPUBLIC
PHONE: +420 225 986 666 EMAIL: SERVICE.CZ@BANKOFCHINA.COM
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